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Borrower    
Spotlight 

Performance ATV, is an 
all terrain vehicle parts 
distributor and service 
installer. Primarily serv-
ing Beaumont, Port Ar-
thur and Orange, Per-
formance ATV is the 
only all terrain parts dis-
tributor in Orange 
County.  
 
Performance ATV has a 
significant web presence 
and now ships across 
the U.S. and  Canada. 
 
The company installs 
and retails their own line 
of ATV snorkel kits and 
ATV stereo systems. 
Performance also retails 
ATV tires, parts and ac-
cessories. 
 
If you are looking to out-
fit your ATV with the lat-
est accessories, contact 
Performance ATV at: 
 

Performance ATV 
6200 W. Roundbunch 
Orange, Texas 77630 

(409) 697-1330 
www.performanceatvparts.com 
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2011 SETEDF and SBAlliance Capital  
Annual Meeting and Awards Presentation  

Thank you to everyone who attended the  

2011 SETEDF and SBAlliance Capital  

Annual Meeting and Awards Presentation.  

This yearôs event was held at Pappadeaux  

Seafood Kitchen in Beaumont, and was  

sponsored by Texas Regional Title and  

Foxworth Real Estate Co., RE/MAX  

Commercial.  

 

Each year, awards are presented to the lending institutions that have made a significant 

impact on the community through partnership with SBAlliance Capital and the SBA 

504 Loan Program. This year, Wayne Holland of Community Bank of Texas was pre-

sented with the Lender of the Year award for partnering with SBAlliance in debentures 

totaling $871,000. Scott Adams of Third Coast Bank received the award for Largest 

SBA Loan, and Third Coast Bank also received the award for Largest Loan Volume by 

a lending institution. We value the partnership with all of our lenders and we appreciate 

the support each shows for the SBA 504 Loan Program, the Southeast Texas Economic 

Development Foundation and local businesses. 

Wayne Holland,  
Community Bank of TX 

Joel Foxworth, 
Third Coast Bank 



 

Lender               
Spotlight 

Allegiance Bank Texas 
opened for business 
during the uncertain eco-
nomic climate of late 
2007 guided by its foun-
ders' belief that the need 
for a responsive, rela-
tionship-based bank with 
strong ties to the com-
munity is ever present 
and growing. Allegiance 
Bank Texas is focused 
on the guiding principles 
to provide extraordinary 
value and service to all 
constituents: the cus-
tomer, the employee, the 
shareholders, the com-
munity, the industry and 
the regulators.  
 
Allegiance Bank Texas 
has steadily grown by 
focusing on building 
these relationships as its 
first priority. Although the 
focus of the bank is to 
serve the small to me-
dium sized business 
community, its full ser-
vice approach is also 
enjoyed by their employ-
ees, families and friends.  
 
The team has decades 
of banking experience 
which you will find re-
freshing. The shared 
philosophy of the team 
places the focus on the 
long-term and recog-
nizes that each banking 
customer is unique and 
has banking needs that 
require more than a 
"cookie cutter" ap-
proach.  

Contact Information:                                  
8727 W Sam Houston Pkwy N 

Houston, TX 77040                       
(281) 894-3200 

www.allegiancebanktexas.com 
 

The Southeast Texas Economic Development Foundation | SBAlliance Capital 

1110 Park Street Ā Beaumont, Texas Ā 77627 | Phone (409) 838-6585 | Fax (409) 833-6718 | www.setedf.org | www.sballiancecapital.org 

Jobs for Texas Program Places $27 Million 
Toward Private Sector Economic Growth  

In November, Texas Agriculture Commissioner Todd Staples announced 
the Jobs for Texas, J4T, program to award $27 million to venture capital 
firms Advantage Capital Partners and Enhanced Capital Partners. Ven-
ture capital firms receiving the funds will invest in small businesses to 
facilitate growth, expansion and job creation.  

ñRural Texas is a strong partner in creating jobs, advancing technology 
and improving health care services and careers,ò Commissioner Staples 
said. ñWhile only 12 percent of our population calls the rural areas home, 
100 percent of Texans enjoy the benefits that occur in these areas rich in 
food production and natural resources.  Improving rural communities will 
benefit the stateôs overall economy and quality of life.ò  

The J4T program is designed to provide venture capital to growing businesses where it was once unavail-

able. The two firms were selected through a competitive process to manage the investments for the pro-

gram.  
 

Traditional lending opportunities are also available for small businesses through the J4T Loan Guarantee 

Program. Approximately $10.5 million is available to financial lending institutions to guarantee business 

loans for entrepreneurs and small businesses.  
 

ñJ4T is just right for Texas,ò said Carlton Schwab, President and CEO of the Texas Economic Develop-

ment Council. ñThese funds will be directed toward the people of our state who are creating the most jobs 

ï our entrepreneurs and small businesses. These folks are the engines driving our stateôs future. And these 

funds are an important tool to help support the job creation efforts of TEDC professionals throughout the 

state.ò                    Texas Department of Agriculture 

                    www.texasagriculture.gov 

The U.S. economy is slowly shaking itself awake after its mid-summer nap. Weôre beginning to see improvement in the 

jobs market, retail sales have been reasonably strong (albeit erratic, which weôll get to in a moment), auto sales continue 

trending upwards, business investment is puttering along and even the housing market is beginning to smell a little less 

ripe. The stronger tone to the domestic economy stands in particular contrast to messy news from such exotic locales as 

Europe (on the brink), China (slowing dramatically), Iran (raising bellicosity to an art form) and Washington 

(hopelessly bollixed). How much longer the American economy can continue to laugh in the face of serial potential 

disasters ï crumbling global fundamentals, empires falling, politicians bloviating, yet another season of Jersey Shore ï 

is not at all clear, but letôs enjoy it while it lasts.  

 

This latest economic rally started us thinking. Weôve been cranking out these little write-ups since Q4 2001, starting 

with a ñone-offò special assignment analysis of the potential impact of the 

September 11th attacks on the economy. Proving, once again, that nothing is quite so permanent as a temporary assign-

ment. Except maybe temporary taxes. Using advanced digital analytical techniques ï counting on our fingers ï we fig-

ure that amounts to ten full years of the good (we were early warning about the potential negative impact of the housing 

bubble), the bad (we thought the stimulus was going to work, at least a little) and the ugly (a deceased Octopus prog-

nosticator). Through it all we discovered what we believed to be the one immutable law of economics: Americans have 

an amazing ability to spend money, even if they donôt have it to spend. Lately, however, that law looks like itôs been 

repealed, or at least modified. Consumers still embark on periodic spending jags, but they no longer have either the will 

or the way to sustain these spending binges. So we get a burst of spending for a bit ï when retailers get highly promo-

tional, for example, or if pent up demand needs to be sated ï but then it all dries up.  

 

This fall has been a good example. Jobs are still relatively hard to get, consumer sentiment is barely off record lows and 

the savings rate is nearly at recessionary levels, yet we had two consecutive months of borderline robust retail sales in 

September and October. Sales reports from the Black Friday weekend, which were up between 6% and 9%, indicated 

the momentum continued into November as well. The final report for the full month, however, poured some cold water 

on those expectations. It wasnôt terrible, just pedestrian, with sales up only 0.2% from prior month, both before and 

after factoring in auto sales. The Black Friday weekend was highly promotional, and it looks like those promotions  

National Economic Trends - Richard Lynch, Entergy 

Continued on Page 3 
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Each month, SBAlliance Capital 

delivers breakfast to a local 

financial lending institution. We 

take this opportunity to discuss 

the SBA 504 loan program and 

any changes that might be 

underway . The newest mem-

bers of the Breakfast Club are: 

 

October: JP Morgan Chase  

November: MidSouth Bank  

December: Bridge City Bank  

 

We would like to thank Monclaôs 

for sponsoring our 2012 Break-

fast Club! 

 

Free Lunch Friday is a lunch 

hosted by SBAlliance the last 

Friday of the month at various 

locations throughout Southeast 

Texas. This is an opportunity to 

learn more about the SBA 504 

loan program as well as hear 

updates on the economic trends 

of our region. It is your opportu-

nity to ask questions about the 

economic conditions locally, 

throughout the state, and 

across the region. Sponsors for 

this yearôs Free Lunch Friday 

include: 

 

Carrabbaôs Italian Grill 

Outback Steakhouse  

Monclaôs Catering 

Red Lobster  

 

You will receive an email prior 

to each monthôs luncheon with 

more details. 

 

If you would like to attend a 

Free Lunch Friday, please 

contact Jessica Hill at 

409.838.6585.  

Continued on Page 4 
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pulled sales forward that would have occurred later in the holiday season. That means that December also isnôt likely to 

be very strong unless retailers crank back up the deal machine, a suspicion bolstered by anecdotal evidence that store 

traffic in the aftermath of the Black Friday hoo hah has been anemic. In addition, to finance their holiday gift spending 

consumers appear to have pulled back in other areas. Sales at electronics and appliance stores, for example, were up 

2.1% from October as consumers lapped up the latest toys, but sales at grocery stores and restaurants each contracted 

by 0.3%. 

 

As usual with government reports, there be caveats abounding. Itôs likely that November sales will be revised upwards 

in future iterations ï there is just too big a discrepancy between what retailers were reporting as their monthly results 

and what the government was reporting. Which brings us to immutable law number two of economics ï when there is a 

disconnect between what private sector data is telling you about the economy and the government data, believe the 

private sector. So we think that retail sales were a bit healthier in November than this report suggests. 

 

Itôs also possible that the suddenly healthy retail sales in September and October (actually, August wasnôt bad either, 

ex. autos) were a sign that employment prospects are beginning to pick up. The latest jobs report for November con-

tains hints that this might indeed be the case. The headline jobs number, an increase of 120,000, was not terribly im-

pressive. But the prior months were revised strongly upwards, a pattern that has taken hold recently and is usually in-

dicative of a positive turning point in hiring. The unemployment rate also dropped sharply to 8.6% from 9.0%. Some of 

that was due to a continued contraction in the number of people actively looking for work, but it also reflected strong 

gains in employment as measured by the household survey. As weôve discussed more than once over the past ten years, 

there are two surveys that comprise the monthly jobs report. One survey, of ñestablishmentsò (businesses), is where we 

get the headline jobs creation number. The other is a survey of households from whence the unemployment rate calcu-

lation is derived. The establishment survey is far superior to the household survey from a statistical point of view, so 

most economists put more truck in it. The household survey, in contrast, makes economists want to wash their hands or 

find some sanitizer after handling. You know, kind of like the reaction most people have after watching an Angelina 

Jolie movie. 

 

At any rate, the household survey, for all its flaws, tends to do a better job picking up changes in employment at entre-

preneurial start-ups than the establishment survey. Over the past four months, the average gain in jobs registered by the 

household survey has been better than 320,000 monthly, well ahead of the 130,000 or so averaged by the establishment 

survey. Since the two surveys tend to converge over the long run, thereôs been some loose talk amongst the cognoscenti 

that we are starting to see an increase in hiring by small businesses that just hasnôt shown up in the headline employ-

ment number, but eventually will. 

 

Some support for this view comes from the weekly reports of initial unemployment claims, a good leading indicator of 

the monthly jobs number (and the overall economy, in fact). A sharp rise in claims this spring preceded the summer lull 

in hiring and the economy. Since about the middle of September, however, the number of claims has been falling stead-

ily and recently breeched the 400,000 level on a four-week moving 

average basis. Ideally, you want to see this number sink into the low 300,000 range, but these levels do at least indicate 

a reasonably healthy job market. Not yet the kind of boom thatôs going to put the legions of long-term unemployed 

back on the rolls, but decent.  

 

Sadly, thatôs the last undeniably positive news we have for you. Letôs first close the loop on the congressional Super 

Committee tasked with developing a long-term deficit reduction plan: they failed. We now will go to an automatic  


